The importance of water sports in promoting Portugal as a tourist destination
The case of rowing
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ABSTRACT
This study covers the aspects of strategic communication in the tourism and sport environment. It intends to verify how a communication strategy in the rowing sport can contribute to the promotion of Portugal as a tourist destination, 
understand how
 is 
accomplished the communication of the various stakeholders in this market
, and evaluate the most appropriate strategy for the promotion of this niche tourism market. In terms of methodology, there were individual semi-structured in-depth qualified informants, following an organized script.
The theoretical and practical research highlights the importance of sport and tourism for the economy, with a structured range of products and sporting activities that respond to market demand. There were identified two structured products in the rowing sport, with relevance for tourism and communication potential: Rowing training centers with an offer and well-defined market with competitive advantages identified; and rowing events, such as the 
Lisbon
 Classic Regatta
, with a remarkable 
mediatic
 return history, reflecting a communication strategy planning.
We conclude that the communication of these structured products must be planned, designed and managed strategically, taking into account and involving all its stakeholders, unifying the various communication activities designed to achieve the objectives set.
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